Jayendra Singh



Driven by deep intellectual curiosity and a passion to develop innovative products and solve complex business/socio economic problems. I am interested in pursuing a career in building innovative products and processes with an insights-led approach.
I am experienced in leading a marketing management project comprising of campaign data management / execution till sales pipeline/opportunity creation, campaign optimization including marketing automation, e-Nurture and developing marketing measurement metrics (ROI).

CORE STRENGTHS
· Reengineering/Automating Process

· Strategic Planning Skills

· Requirement Gathering/Analysis

· Data Integrity/Mining/Segmenting

· Logical thinking and Problem Solving

· Database Marketing / Processes
· Campaign Planning
· Marketing Automation
· Process/System Simplification

· Campaign Management 

Professional Experience
EPSILON , Bangalore                                                                              August 2017 to Present 

Senior Marketing Business System Analyst
Client Name – TD Bank 

· Lead role in Building and Managing Client Deliverables Relative to Epsilon’s Multi-Channel Marketing Engagements, Serving as the Lead Liaison Between Client Staff and Internal Epsilon Technical Delivery Teams. 

· Work closely with Account Team Leads to Ensure Accurate and Timely Delivery of Account Deliverables, with a focus on defining new and executing existing client campaigns and reports.
· Build complex multi-channel marketing campaigns based on business requirement

· Lead and coordinate the execution of end to end testing including building out waterfalls, creating test cases, System Integration Testing, User Acceptance Testing, etc.

· Lead and coordinate marketing campaign and reporting processes and associated tasks such as requirements, functional specification and other client documentation

· Experience working in a direct marketing environment

· Lead and support ongoing daily campaign management functionality.
· Lead and support change management and issue management initiatives

· Help develop and implement best practices, standards, methodologies, etc.

· Experience translating business requirements into functional/business specifications, creating test plans, and developing quality assurance methodologies

· Create/Work within the reporting framework to analyze effectiveness of all campaigns.

· Engage in data analysis to improve and refine campaign performance.
· Create innovative documents that can be used by our team to automate, educate clients/counterparts on new products/features and engage clients on innovative ways to drive awareness via new marketing techniques.
Capgemini Consulting, Bangalore                                                 Sept -2016 To August 2017
Senior Consultant / Business Process Lead
Planning - 
· Help UK Marketing and Communications to define and implement campaigns related to Salesforce.com, Pardot based campaign management process.

· Ability to have a view on strategic/tactical decisions on campaign planning, customer segmentation and revenue goals to be achieved. 

· Be aware of global plans and proactively suggest areas for regional alignment.
· Developing Campaign Content document which can help execute the marketing Campaign.
· Work with agency to co-ordinate the campaign content, creative delivery.
Execution –
· Undertake Salesforce.com, Pardot marketing database clean up for UK accounts to enrich & update their data and its integrity.
· Creating Custom redirects (Bitly Links) for email marketing and Digital campaigns for response capturing via Google Analytics.
· Creating the Drip Campaigns in Pardot and enhancing the productivity of Engagement Studio and Track the Prospect in Salesforce. 
· Advise on campaign execution, account based marketing, lead generation, lead nurturing and demand creation programs in Salesforce.com, Pardot application – having taken the time to understand the UK campaign objectives
· Proactively advise clients on improving their marketing processes by using lead nurturing, customer buyer journey and best practices.
· Develop customer specific solutions where necessary and document them.
· Proactive problem diagnosis, troubleshooting and resolution
Reporting and Analytics -
· Perform analytics on the campaigns to help demonstrate success to include segmentation and targeting as scoped on a project basis

· Work with Onshore Marketing Managers to define metrics; measure, track, analyze and regularly report on the effectiveness of overall campaign performance for UK.

· Maintain and implement Marketing contribution versus Sales via Dashboard in 

Sales force will justify the ROI.
Coordination –
· Support marketing processes (e.g. campaign management & marketing planning) by analyzing specific need of country. Program Manage campaign assets from productions team.

· Collaborate with Email Marketing Team and design responsive emails, responsive templates, and responsive websites.
· Effectively collaborate with colleagues and CRM/Demand Generation Operations

             Develop and maintain long-term data strategy and work in tandem with stakeholders

· Maintain database integrity and synchronization of marketing systems
IBM, Bangalore                  
                                                                                     June 2011 to Sept-2016
Marketing Automation Lead –Campaign Specialist 
· Provide database marketing consulting and leadership – helped ASEAN marketing to increase the impact of inbound marketing activities, capture and nurture 132K response in 2014 & 119K responses in 2015 ( email Marketing responses).
· Execution of Campaigns(Email Marketing) using UNICA (Marketing Automation Tool) and Unica emessage. 
· Pulling the target audience based on criteria given by marketing team of country from MDB(DB2) database using SQL query.
· Performing the post campaign launch analysis which involves pulling list of contacts via QMF using SQL that have opened the email, contacts who have clicked through, and contacts who have registered for the event, monitoring if the response has passed to sales team/LDR for follow up to close the deal.
· Provide deep understanding of campaign process to the team with campaign planning requirements, tracking, trafficking and maintaining data quality for Digital Campaigns ( UNICA NetInsite)
· Promoted Best Practice technique – PTB Testing, Campaign Optimization (AB testing/Subject line testing for email campaigns  ).
· Doing Pre Campaign Analysis report to be shared with stake holders and Post Campaign reports to be shared while using SQL Queries and COGNOS  .

· Managing Database Analytics(Data Mining) for effective decision making for Campaigns Execution and data purchase.
· Monitor Analyze and tune processes in Marketing Automation (UNICA) systems to improve campaign effectiveness, Lead Management and Data Quality.

· Liaison between marketing and technology responsible for understanding/solving data issues, translating business requirements into technical specs.

· Coordinated events with the Marketing/Business users and other ancillary stakeholders
· Doing extensive analysis on database using SQL, finding discrepancies in the database and providing idea to cleanse the data which will help in targeting correct audience and can result in better response from the campaign.
THEOREM, BANGALORE                                                                              JUNE 2010 TO MAY2011

Business System Analyst

Account Name- Astellas Pharma 

Worked with the Marketing and Business Intelligence team and also coordinated with offshore team of Product managers, Campaign Managers and 

the Solution Marketing Managers to understand their Marketing Campaign and Report requirement and provide them with necessary Report and Analysis using Marketing Database, UNICA,WINSQL, and DREAM

•
Created the Campaign in UNICA with different kind of request from the Client.

•
Setting the Creative to the DREAM (Epsilon Software) along with Suggestion with Onsite Team
•
Need to Schedule the Monthly eBlast(email Marketing) to the targeted  Audience.

•
Campaign management – Provide list extraction for campaign targeting of Marketing Programs, particularly the use of control groups and related post-analysis.

•
Doing the QC (quality check) for the File which is Created by my onshore team and giving the Solution.
•
Reporting – Generate automated and ad hoc reporting via Business Object.
•
Developed report for Business Need for marketing cross program plan with strategic recommendations and insights.

•
Analyze campaign performance against key metrics to identify, recommend, and implement optimizations to increase efficiency, drive high renewal rate and meet clients KPIs.

•
Creating the HTML & Text email body and Landing pages for mailer.
ITB Technologies Pvt LTD, Bangalore                                                       Nov-2009 to May 2010
Software Engineer
I had worked in Software Engineer to assist Product development team for designing and for building Website.
· Gathered End User requirements and documented workflow design and report design. 

· Designed Data Mapping, End User Training & Documentation Development.

· Involving with Database tasks to fetch the Count from the database.

· Creating database, and giving the correct information from the database.

· Upload the Web Pages to Server.

· Client Interaction and showing a DEMO to the Product via Team viewer Software.

· Took part in technical meeting to develop project designs.
Education
	Year
	Institution
	Degree/Certificate
	Percentage/CGPA

	2007
	Parul Institute Of Technology, Gujarat University
	B.E Computers 
	57%

	2004
	B&B Institute Of Technology, Technical Education Board
	Diploma in Computers
	64% 

	2001
	R.P.T.P High School, Gujarat
	HSC(XII)
	54%

	1999
	M.U.Patel High School, Gujarat
	SSC (X)
	80%



Technical Skills

	Operating Systems
	Windows 95/98/XP

	Programming Languages
	Expert in SQL language. Data Quality & Cleansing 

	Databases
	Microsoft Access, Sql –server-2005,Win SQL, DB2,QMF,ORACLE TOAD

	Campaign Management

	DREAM, MS-Office (GOOD), MS-CRM, Unica Campaign, Collaborate, eMessage, UNICA NetInsite ,Salesforce ,Pardot,Email Marlketing, Direct Mail, Account Base Marketing 

	Business Intelligence
	DATA MANGER,FRAMEWORK MANAGER, COGNOS REPORTNET,BUSINESS OBJECT


Certification : Successfully Completed Certification  of (IBM Campaign V9.01 and IBM eMessage v9.1) from Diploma with CLEARGOALS (IBM Business Partner ) .
Participated  in Installation and Integration  of Products suit of UNICA with IBM Software department for EMM department .


Personal Details

Date of Birth – 22nd  June 1984
Sex - Male

Nationality – Indian

Marital Status – Married
Passport – G8440356
Email– jayendrasingh2008@hotmail.com





Phone No- +91 9739438179








